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LS. STEVE McNAMEE, 


Here’s Jean to Say, “Dada” 


WE found young Jean just 
2 learning to walk when 
we called at 107 The Broadway, 
Plaistow, E.13, Leading  Sea- 
man Steve McNamee, D.S.M. 
Jean, said her mother, is com- 
igg on well, and she has re- 
cently learned to say ‘*‘Dada ” 
in a girlish treble. 

For the sake of tbe other 
fellows on your boat, we 
hope you haven't been play- 
ing poker or gin rummy 
lately, for your wife tells us 
you are very lucky: at cards. 
Sounds very suspicious to 
us! : 
Your wife had received eight 

letters from you in a bunch 
on the day we called, and it 
took her some time ‘to read 
them all. They were, needless 
to say, very welcome. 


Your mother and sister are 
quite well, and Tom has re- 
cently written from Germany 


to tell the family not to 
worry. 
Your daughter was lucky 


enough to receive a gift from 
the British War Relief Society 
in America. at Christmas, and 
we were also asked to report 
that Rosetta, the chicken, pro- 
vided the Christmas dinner. 
She was a bit tough, we heard 
tell, but she went down well 
all the same. 


Your wife is hoping that it 
will not be long before you 
are able to get back and 
follow. West Ham more ac- 
tively; that is, if you have 
any time to spare from look- 
ing after Jean. 


Love from Home, 
E.R.A. WALTER 


ASHLEY 


YOuR brother John had just 
returned back off leave 
when: we called at your home. 
He had been home with your 
Mum and Dad for ten days, 


and wasn’t your mother 
pleased! 
Round the fire as she sat 


nursing Blackie, the cat, your 

mother told me how John and 

Mary had been house-hunting, 

but they haven’t struck lucky 

yet. 

‘ Your Dad was still at work 
—he has been working very; 
very hard of late. Dennis 
has been round to see your 
mother, and Eileen will be 
visiting your mother. 
Vera received your 

and she sends her love. 

We waited a long time for 
your father to come home, 
but he was still at work, so 
we had to content ourselves 
with a picture of your mother 
and Blackie, and here it is 
—we hope you like it! 


cable, 


IT’S IN THE BAGC— 
HARD CASH 


rpo-DaY Vm going to talk to you about a ‘business that 


looks easy—dead easy. 


Yet—whoa, there! 


Gio steady; 


because this is one of the trickiest ever. 


Here it is :— 


THE MAIL ORDER BUSINESS. 


And why so tricky ? 


Because, brother, this is the business where that un-buy- 
able, unpredictable and unusual commodity, A NEW IDEA, 


counts more than somewhat ; 


in fact, it’s everything. 


Pll be able to show you the mechanics of the job—what 


happens as and when you do 


it. IH be able to show you 


what has to be done and what must be avoided. But—— 
1 can’t tell you what to think. That depends on you. 
(You may have noticed in this series that | keep insist- 


ing on the THINK-BUSINESS, 


Once ycu’ve opened your 


post-war trader’s post, you’ll realise that it’s the mainstay 


of profits, clean profits, 
try and point out the way.) 


Bu: to cheer you up, here 
are the advantages of the 
Mail Order Buisiness :— 

(1) You don’t need much 
capital to start. If you’ve got 
that RIGHT IDEIA, from £150 
to £300 will usually prove 
ample. 

_ (2) You can get your hand 

in by part-time work whilst 

you carry on your wage job 

—in Civvy Street, of course. 

This means you can_ start 

with a smaller capital. 

(3) Your overheads (rent, 
labour costs, etc.) are lighter 
than in most other businesses. 

(4) You. need carry small 
stiocks only. 

(5) You can carry on the 
business from any address— 
there’s no need for special 
shop frontages, siting, and 


If you’re handy with 
tools, you can turn that hobby 
into cash. 

(7) You can work under any 
name in almost complete 
secrecy—your neighbours and 
Civvy Street bosses need never 
know that you’re trying to 
launch out for yourself. 

(8) If you’re not used to 
meeting people—it t 
matter. If you’re shy—it 
doesn’t matter. You need 
never meet a customer; in 
fact, it’s more than likely 
that you never will. 

Okay., So far, so good. 

Now, let’s take a gander at 
the various divisions of Mail 
Order. 

They are :— 

1, Priced Selling; 2, Un- 
priced Selling; 3, Combined 
Priced and Unpriced Selling; 
and, 4, Combined Retail and 
Mail Order. 

What I’m going to concen- 
trate on in this article is No. 1, 
Priced Selling. Il tell you 
something about Nos. 2 and 3— 
but they’re not suitable for a 
beginner as they need con- 
siderable skill. That doesn’t 
mean that you’ll never acquire 
that skill. .All it means is that 
you ‘haven't that skill now— 
to-day. Unless, of yourse, 
you're what the adepts cf 
Rolling-Them-Bones call a 
“ Natural.” 

Those of you who have 


Think, 


think, and keep thinking. I'll 


* * * 
been interested in my articles 
‘ion retail trades might do 
well to take notes of Priced 
Selling by mail for future 
expansion of their particular 
post-war retail trade by this 
method. But to these blokes, 
@ word of warning: Don’t 
try Combined Retail and 
Mail Order until you’ve got 
your retail well under way. 
Don’t bite off more than you 
can chew. 


Maybe some of you, having: 


got this far, will be saying, 
‘All right, all right. But what 
is this Mail Order?’’ 

Briefly :— 

Mail Order Business means 
selling by post, halving got 
your customers without using 
a shop to attract them. 

In ‘most cases you get your 
customers by Press advertis- 
ing. 

| know. that the word 

‘“‘advertising ’’ covers a vast 

indust~y in itself, but don’t 

let that worry you. We’re 
only going to use the 
fringes of advertising. 

So, here’s Point One: 

PRICED SELLING. 

This means, simply, that the 
price of the article offered is 
stated in the advertisement. 

You’ve seen the sort of ad. 
| mean: Save Soap with 

Slicko; One Slick Whisk for 

Lashings of Lather. Post P.O. 

for 2/7 NOW to Slicko, Box 

16, Anytown. Post Free. 

Money returned if not satis- 

fied. Lasts a Lifetime. 

We’re not going into the 
technique of this kind of ad- 
vertising mow, nor are we 
going to touch on the kind of 
thing you might sell. « 

_Instead, get the implica- 
tion of that advertisement. 

It is this: It needs no “ fol- 

low-up,’’ it_is self-contained, 

either the P.O.s come rolling 
in, or not. 

This is unlike Points 2 and 3: 

UNPRICED SELLING, 
ALONE, OR WITH PRICED 
SELLING. 

For this type of business the 
price is not stated in the ad. 
Instead, you say. “Write for 
FREE illustrated booklet,” or 


“ill in coupon.” This ap- 
Tes to the higher - priced 
lines.” 


Again, you’ve seen the type 
of thing: ‘‘ ZIPPAX ! Can You 
Speak English? ZIPPAX 
Teaches English to Foreigners 
the Fastest Way,’’ etc., etc. 

Or, let’s-say: ‘‘Let Me Be 
Your Godmother! Join my 
Charm School,” etc., ete. 

And—don"t take for granted 
that any one of these appeals 
is phoney. On the contrary. 
Many teach the right thing to 
those who need it, from lan- 
guages onwards, 

BUT—none of these adver- 
tisements. will price what 
they sell. They depend on 
the follow-on; that is, litera- 


We ALWAYS write 
to you, if you 
write first 


to ‘‘Good Morning,” 
c/o Press Division, 
Admiralty, London, S.W.1 


ture, leaflets, etc., and espe- 
cially the selling ‘“ form- 
letter.’”’ And that’s why I’ve 
told you not to bother about 
this at first. Because the 
follow-on letter-is a matter 
of more than normal skill. 

So, first things first! 

By the way—since I cannot 
analyse ‘‘selling letters” in 
this articie—get yourself to- 
gether a collection of this Un- 
priced Selling style. How? 
Simple, brother. Write in to 
the lot. Let them send you 
everything. And then, keep 
them by you for future study. 

Remember, you can always 
write to me for advice, at 
any time. 

So, to Point 4 

COMBINED RETAIL AND 

MAIL ORDER. 


Once you would-be retailers 
have found your feet, the 
above notes might be of con- 
siderable initerest. 

(But you must read what I 
say below about the THINK 
BUSINESS. Read on and see 
why. 

Right—— 

In the remainder of this 
article I'm going to tell you 
about four things in this order: 


USELESS EUSTACE | 


‘Now, dont go jumping 


to 
conclusions, Winnie! The 
young lady’s merely ealled 
from the friendly society!” 


First, the different kinds of 
Priced Selling Mail Order 
lines; second, how to organise 
your business; third, how te 
advertise; and, fourth, THE 
THINK BUSINESS. So here 
goes: 

1. MAIL ORDER LINES. 

There are four major types 
of Mail Order lines. (a) Goods 
bought for re-sale, that is, to 
fill orders as received. Here 
you carry littl or no stock— 
indeed, if you’re buying from a 
warehouse or manufacturer 
you can generally arrange for 
them to despatch the goods, 
with your labels affixed. (b) 
Quantity buying. Here you 
carry stock from which you 
fill orders as received. What’s 
the advantage? You get a 
bigger trade discount. But— 
never go in for quantity buy- 
ing before you have “tested 
the market.’”? And never carry 
more than enough to fill an 
estimated three weeks’ sales. 
(c) Bulk buying. You buy in 
an unpacked state, and then 
package under your own labels. 
(d) Assembly buying. Here 
you buy separate parts which 
you assemble into “kits”; for 
instance, a. Home Carpeniter’s 
Outfit. You buy hammers, 
chisels, etc., in bulk, assemble 
together in a tool box,.and sell 
as a complete outfit. 

There’s also the selling 
known as Club, Agency and 
Warehouse work; but don’t 
touch this until you’ve. had 
considerable experience. 


2, HOW TO ORGANISE, 


Precisely how to organise 
your buying depends upon 


which of the above four types 


| JACK TRADER 

‘tells you how to 
imake the postman 
‘knock more than 
twice 


a a o 


of Mail Order lines you choose 
to take up. z 

But there are certain other 
basic principles which must 
be followed if you are not to 
get in a muddle. First, get 
in touch with the main post 
Office in your town, and 
they'll give you the full dope 
on how they can help you 
in bulk posting. Second, 
analyse your “ key-ads.’”’ (see 
below) each morning. Third, 
clear your mail rapidly each 
morning ; that should be your 
first job of work. Fourth, 
index the mame of each cus= 
tomer, with date and what 
purchased. NEVER _ DES- 
TROY. THESE CARDS. 
They’ve got considernble 
cash value if you want some 
day to sell your business. 
Fifth, bank the cash each day 
as it comes in, keeping accu- 
rate accounts. Sixth, keep 
your account books. up-to- 
date. You UST do this, 
or you'll get stung by the 
Income Tax wallahs. Once 
your business starts to ex-= 
pand, hire an accountant to 
balance up quarterly or half- 
yearly. Seventh, if you trade 
under a name which is NOT 
your own, you_must register 
the trade name (costs five 
bob). 

Once you've decided what 
you’re going to sell, Till give 
you. more detailed individual 
advice if you’ll write and let 
me know your decision. 

(3) ADVERTISING. , 

Advertising is a mighty 
tricky trade ; butt, as I said, we 
just touch the fringes of it in 
the kind of Mail Order I’m tell- 
ing you about. 

Get a scrap-book, and paste 
in it every Mail Order ad. you 
see. Study the other guy’s 
methods. Do this sysitemati- 
cally. 

You'll find that Mail Order 
ads. have this in common: 
Simplicity of language ; noth- 
ing is left unexplained ; lan- 
guage is positive, not nega~ 
tive. 

For instance, don’t say “Send 


2/70. 5 2s say “Post 2/7 ae 
DAY.”’ 
And always include the 


words POST MREE and MONEY 
BACK IF NOT SATISFIED. 

The customer is impressed 
by what he is told, so tell it 
to him in the simplest, most 
forthright manner, Avoid 
anything elaborate; and don’t 
try to be slick. It deesn’t pay 
in this kind of advertising. 
And remember the word 
FREE. If you can offer 
something FREE, you'll find 
you'll get more _ customers 
for what you’re SELLING. 
You must know how each ad. 
is “pulling.” You do this by 
“keying your ads.’ Suppose 
you advertise in four news- 
papers. You “key”? them 
Dept. A, B, C, D. Like this: 
“Post 2/7 TO-DAY to Dept. A, 
Jack Trader, Anytown.” ‘This 
lets you know how many cus- 
tomers you’re getting from 
each ad. and which newspaper 
gives the best results. Ana- 
lyse your post every morning 
as it comes in—and keep rec- 
ords im an ad. analysis book. 

And vary your ads. If you 
keep on running the same ad. 
you'll fhid that tne returns you 
get will grow smaller. 

Sunday papers are usually 
the best for Mail Order ads., 
but the Saturday ‘“ Shopping 
by Post’’ that newspapers used 
to run are also good. 

My advice to you is to 
start in your provincial 
paper. And, once the busi- 
mess gets under way, it would 
be worth your while to aeal 


(Continued on Page 3) 
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Travel in war-time Is not 


e 
Richards 
_We Service men who are few less pleasant places on the aireraft have fixed their 
trained or stationed overseas face of the earth. position on this conspicuous 
= though memotle and wunaitrac- barren yet undeniably impres- enough to have friends, or wily Air 
= five at the time, manage to Sive, if only through the know- enough to make friends, on the dents boasted such delicacies dawn rush through a blazing 
otten; memories which may quarrying and gmparting of and conditions of both white : ; . 
Eee been gathered with dis- thousands of tons of pitch and coloured residents, and, ci gas sey FN, ge be enkartecor —_ ae pas ae agers 


rt hrough the Dragon Ss Mouth 
* are fortunate in our oppor- An area of several square signpost of nature. come a derogatory term for 
imprint, memories cherished ledge of its eerie replenish. island had best chance of as Caroni oysters, fantastic log fire. to the wild delight vf always fun, but it is certainly 
comfort, but just as frequently blend annually. the surface above all!, a chance of trying ang of course, a brimming yyictims, and when the time 
ims, i 


4 IN sPite of all our dripping, for visiting it, for there can be hundreds of occasions naval R 
tunity to visit places which miles of black pitch, hot and Those who were fortunate TO om ce nce any ish Gaveehas. en oe 
ice long after the costs are for- ment. (In spite of perpetual getting to know the customs chicken disbes served with the screaming onlookers ays fun, but jt is certainly 
founded on revelry interest or has remained at almost con- some of the local foodstuffs. bow] of rum punch. 


= 
U ¥ 


fascination. 
By no means the least fortun- 
site are those Naval Airmen of 
whom I was one, to be trained 


stant level for many years). 


In spite of difficulty of supply, 


The natives had many rather 
less attractive dishes such as 
the soup which one Indian 


comes fOr their ordeal they 
are certainly good and 
scared; neither does he pro- 
tect their skins, for although 
tie eff e not 


as ‘ : assured Me was “ Very good for ft 
f fo hoot sak - abe oe keeping strong Joe”; it con- be a certainly set 
tre sea ee sisted of stewed fish heads and badly burnt in the course of fr 
hundreds of Nava] personnel; coconut oil or butter. : their fiery journey. or 0 ay 
we shared the excitement and Corby cake, anegrodelicacy, the Mardi Gras, or carnival, 
ee wetion we hen sailing which i rng ding +0 the jast; two days or more, and is 
e Dragon’s Mouth Scraps that could be accumu- on ‘excuse for anything and 


for the first time, and reyes 
€ 


In the meantime we lived at 
Piarco. 2 
Of Piareco camp itself I recall 


_ At 04.30 hours, the parade 
om [wee the scene of what 


lated for the making. thereof, 


remarked on seeing this con- 
coction, “The Scots call it 
haggis, | believe.” 


religions, but only a few were 
allowed to affect the progress 


everything in Port of Spain, the 


celebrated with the same hil- 
anity—with rum at 4s. 6d. a 


when vivid colouring makes 
the picture, and at night by 


1. Gules is a term in her- 


: have by now expe Wac largely composed Of caniial of the island. Some-_laldry. fish's lungs, farmer's 
x mixed feelings of the long pieces of fat and scraps of restricte, : ’ “artificial gem, kind of 
he awaited return to civilisation. stale bread. As one humorist nia a eae ‘Still ster ? cmics 


2. What is the difference be- 
tween (a) calamine, and (b) 


inci i ; : bottle, there is little need for|calamint? 

- ne a the daily Superstitiong like that of the restriction in gaiety. _ 3. By what two Other names 
3 comical—though hot ee a i. “manitty,” or swamp monster, Dancing, singing throngs of|is the swastika known ? 
ns bile at the Lme So enjoy- and of the “Zoombies,” bemasked natives parade the| 4. From what animal does 
é ! . abounded through all races and streets, and both by daylight,|mohair come ? 


5. How many stomachs has a 


==] re to suggest is the of their daily routine One . : % cow ? i 
~ : : ne. eerie torchilight the scene is un- Whic ot 

zs Parades, "Some tamelred ‘ond peter Pre sinned oar pa gponcegpaats x 4 ja et soeeden kad Sy eos 
= eighty leading hands were ie 1S the neste ever can capture the tingling] matite, Diorite, Hittite, Magne- 

F assembled in the darknese or - servants fear that to wash and atmosphere of festivity, nor : 


iron on the same day willl the emotional frenzy that these site, Bauxite. 


y- i 


- @nd_ muster f day’s 
ae os oe 


Ly." ee ative celebrations ee comsider to be barbaric. Answers to Quiz 

If the moon was full one e naltive celebrations, Gundays at Balandra Bay, as ‘ 

could see the state of dress or two occasions in the year are peautiful a spot as any cellu- in No. 617 
undress of the early birds; test Sit ; most impressive; the fire dance Joiq dream isle graced by 
some would wear shorts and- The unlimited resources of | Digging out chunks of | of the Caribs, or sun wWwor- Dorothy Lamour, sunrise over| 1. Rare metal. 

~ fsandals, some pyjamas, some Mother earth are pushing up a] pitch. Although the lasphalt shippers and the reputed the Bocas only rivalled by sun.| 2. (a) Anti-Submarine Detec- 
‘bell-bottoms, and some just constant supply of the greatly | is taken out in solid lumps, | Mardi Gras. There is no black set over the Venezuelian moun-|tion and Investigation Com- 


the resulting craters have 


bathing I i valued mineral, and, incident- 
SE eS disappeared in ja few hours. 


not having taken With me allly, bringing to ithe sunface 
ui flashiigh . Objects which had lain in the 

eq ment for flashlight photo bowels of the earth for 

One of the spots to visit out centuries, _ 

of camp was the world-famous As a navigator, 

pitch lake. In point of fact 

its fame was the only reason 


magic nor even #ridkery alte {aj he moon, as|mittee, (b) lavender. 

tached to the former, only a berms as guide books tell'us,|_ 3. Born within the sound of 

gruesome reality, which makes gang accompanied by the desire|Bow Bells. 

it all the more horrible. for someone to gaze at it with,| 4. Duckmole (platypus), and 

Fifteen natives, undisputtably all this is enough and more to/spiny ant-eater.. 

i drunk both with rum and the make me forgive the heat. the| 5. Prime Minister. 

The table of the everthospit- hypnotic rhythm of the drums, insects and even the eyes 6. pcg is a mineral; others 
_|are towns. 


Lape Pe ea eg eee 
3 oD re oi8 Seon, 


the naval cooks k rigidly to 
rf, my. chief British style of food 
Interest in the pitch jake was 
as a landmark, and on able British and American resi- which have been beating since “ Piarco Pie,” which 


BEELZEBUB JONES 


BY JOVE- I MUST TAKE A 
PHOTOGRAPH OF THIS — IT 


WHATCHA MEAN — 
CLINCH YORE 


BUT PHOTOGRAPHY IS A VERY 
HARMLESS PASTIME - PROBABL 
KEEP ZEKE OUT 

OF MISCHIEF! 


DON'T TELL HIM, 
PERFESSOR — LOOK WHAT, 
WE WENT TROUGH FER 
HIS F.Z.S! 


COLUMN 


NEW cars will be on the road within 
three to six months of the end of 
the war, in the opinion of an official of the 
Austin firm. 
“When the Austin Company gave its first pri- 
vate display of immediate post-war cars at 
irmingham, Mr. L. P. Lord, vice-chairman of 
he company, said: ‘‘If we had three weeks’ 
notice of the end of the war, and could get 
hold of the materials, we could produce 10,000 
vehicles by the end of twelve weeks, 
_ ‘Prices will be about 50 per cent. above pre- 
_ War prices, though there is nothing definite 
that can be said about it yet.’’ 
The new cars—8, 10, 12 and 16 horse-power 
—are not very different in appearance from the 
pre-war models, but they will be a much more 
comfortable ride. 
In all models seatings are softer, and quiet- 
ness and “riding on air’’ have been the aim. 
Air-conditioning and wireless can be installed. 
For the first time, Austin are producing an 
overhead valve engine. 


Yet Mr. Lord could see no easy golden future 
for the British motor-car industry. 


“We think,” he said, “ that everyone—manu- 
facturers, dealers and workmen—has to take 
off his coat and work as never before if he is 
going to survive, much less make a profit.” 


* 


Bexs of Cardiff and Swansea teke 
i, a bow. You belong to towns with 
the finest civic pride in Britain. Who said so? 
Mr. Jacob Crane, an American housing expert, 
who has been touring the country to see what 
housing is like in the big towns. Cardiff had 
the best civic centre he saw, he declared. 
It is reputed to be the finest in Europe. 
sea, he pointed out, was making the best 
plans to take advantage of its beautiful setting 
along the great arc of beach. What about the 
coal towns of South Wales? he asked. Not 
worse than some coal towns in the U.S.A. But, 
like the American ones, they needed to be 
started all over again. 


: ie TY 
QW.-LEGGO, BULL! - 


( GEE!- BUT / AM!-1 BIN 
M QUITTIN’, | TELL 
YER! 


SO WORRIED ‘BOUT MY OWN 
TIME!—1 AIN'T A : 
BACKSLIDER, BLINDA , — 1\ 


HONEST | AIN'T! 
: : BULLDOZER FROM 
UNCLE BUTCH... 


BUT IF YER WON'T 
JINE US, KEEP YER 
ee SHUT-—OR 


SO THE JAPINESE 
BATTLESHIP HAS 


No. 618 


contain the same 
different order: 


“Queen Mary.” 


Words—No. 556 


1. P-ants. 

2. Write injuries in dust, but 
iindnesses in marble. 

3. GuilDford. 


(Continued from Page 1) 
through a reputable adver- 
tising agent. : 
A final couple of tips : Avoid 
weeks when Bank Holidays 
occur; and remember ‘“‘seas- 
onal” ads.; Christmas time is 
good for novelty gifts; don’t 
try to sell, say, special warm 
insoles in the summer. 

Right. Now for the last lap. 

4. THE THINK BUSINESS. 

Start on this: WHAT DO I 
SELL ? 

Take a good look around. 


both the 


famous British 


two missing words 


;.|The war has ended. What’s 
letters in| tie market? Okay. Bwvery- 
The ship that | —— —— the| thing may be in short supply, 


But where do you come in? 


OE fd idea must be soine- 
. tthing— 
Answers to W angling (1) That meets an existing 


demand, or for which the de- 
mand could be easily created ; 

(2) That is preferably of 
smal] size (which means small 
postage costs) and that is non- 
perishable and nion-fragile ; 

(3) That preferably does not 
cost mcre than five bob or 
seven-and-six. 


If you look back in this 


JANE 


HER HIGHNESS THREATENS To 
EXPOSE HIS HIGHNESS TODER 
PEOPLE UNLESS HE DEPORTS 
DER MORGANATIC WIVES 
OND CHILDREN,/ 


KELL, COUNT, THATS 


4% LOAD THE BOATS WITH 
SILVER, MY HONEST LADS!- 
I MUST E’EN KEEP MY 

PROMISE TO THE 


ae mM dic AL Yaa ll 
Se ree Cn ety Ave 


ABOUT ALL HE CAN DO! | HIGHNESS /Ss OF 


Ah mi friends, what a 
Uife is a literary mans! 
But gad, stuff me with a 
sprat-there shall be no 
weakenng!!. 
Zo vesume=lWhen J had 

reached the tender age of 
ten, my Tather took a loo 
at me and said. What do 
you know me lad?" 

=_—— 


~ GOOD 


WANGLING It's in the Bag 
WORDS-::: 


1. Behead a tree and get a 
piece of architecture. 

2. In the following first line 
of a famous poem 
words and the letters in them 
‘have been shuffled. What is 


Coreshon het ti pureshes saw. 

3. What 
painter has STA for the exact 
middie of his name. 


article youll see I’ve talked 
about the four main “lines ’’ 
suitable for Mail Order. 


start thinking like 


enough!). Go around your 
home on a mental journey— 
and this journey has a purpose. 
Let’s say you start with the 
kitchen. Okay. What’s miss- 


ing there that you could 
supply ? 3 
THINK, brother, THINK! 


(How about a set of those 
kitchen gadgets which warm 
the heart of any housewife ? 
(The different kinds of 
pastry-cutter-uppers, made 
of tin; and so on.) Or what 
about that electric gas- 
lighter (No. 8 battery, easily 


made, lasts a lifetime... )- 

Got the idea? 

Go around each room like 
that. And don’t “do’’ the 
rooms only—get inside the 


cupboards. What about a set 
of six anti-moth satchels, guar- 
anteed to frighten every moth 
within a mile? Then have a 
look around the back garden 


HELP! — 
HE'S FALLEN 


ROGUES ARE SLAIN 
OR FLED!-LWILL f 
GO OUT TO THE 
NEW "KARMA‘— 

AND DAWN... 


and—~ 


make fue, 


AOA eee AO amen ct Weare eee pete 


“Come, now-how many Queens 


WHATS A 
GRAND SLAMZ) 


PLEASE PAPA, 

A CRACK ON THE 
CRUST WITH A 

CRICKET BAT! 


= 


MORNING 


.... nothing missing there ? 

Okay. Now that you’ve done 
the house, get initg mental con- 
versation with all the members 
of your family. What would 
the kid-brother just love to 
have ? How about that SECRET 
model gun (just like the Navy 
fhas!)> It HURLS. its shells 
(made of wood, of course), etc., 
ete. Amd don’t turn up your 
nose at the schoolboy trade. 
Ads. in the ‘“‘Boys’ Own Paper,” 
“Champion,” ‘“ Hotspur,” etc., 
do € very good business. Price, 
tof course, must be fairly low. 
And ads. for the kids must 
always be ‘‘ priced.” 

Well, don’t end with the 
family. Think of your pals; 
think of the general public ; 
think in terms of jobs that 
people do; think in terms of 
their hobbies; think in terms 


of their entertainments; think, 


think, think. 
And do your thinking in 
writing. Get a _ mnotebook. 


Jot down the results of your 
journey around the home, 
and so on. If you get an 
idea, note it down AT ONCE. 
It only takes a jiffy—and 
ideas that aren’t noted down 
as soon as they appear have 
an uncanny habit of never 


VAND TWO OF THe MoRcANATIC |/ THAT ~*~ Viyr THAT 188 NOT ALL—THE 
RTAINLY | | OME WHOM MIS HIGHNESS Loves 


ABOVE ALL OTHERS /88 A 
COMMONER - A LIDDLE 


is ~ 


2 


STAY, FALSE PERJURED 
PIRATE ! Ss) 


3, 


ae ‘roared my father 
CaN) ey Pa 
Zi 
27" PAW! THE LADS 
} MLITERATE — 
SEND HIM TO 
scHoot !/ 


“returning. And don’t worry 


if the idea 


Ideas lead one to another. 
One step further on from a 
ften produces 


sloppy hiea o 
the WINNER. 


So, keep that THINK BOOK 


going. 
I got a very 


from the Spanish poet Juan 


Lorca, who was 
Civil War. To 
was the finest 


tury has produced. He told me 


that he always 
ideas as 
means 


poetry just as 
trade. 


So don’t be surprised if an 
idea you fotted down weeks 
before suddenly points to 
something rea! 


[CROSSWORD CORNER | 


Rafe Se si 
MES. 


1 Flashes, 
dinner. 7 Twigs. 


Organ of touch, 17 Charge. 21 Old coins, 22 Be 
26 Picture supports. 
place, 26 Problem, 27 Come in, 28 Formal, 
Tardy, 32 Scottish river. 


contrite. 


y my mind, ne 


“ flechas ’’? — which 
arrows—pointing the 
way to the winning idea. Yes, 
tthhere are winning 


2 Debate. 


you next look it up’in your 
notebook. It’s a way ideas 
have—they are “arrows of 
thought.” So don’t get 
downhearted if your first at- 
tempts don’t seem so good. 


Keep it up. 
hard thinking, 


looks phoney. 


Because, in 
there’s nothing that’s ever a 
dead loss. Hard thinking el- 
ways leads somewhere. 

And here’s the best of all 
good luck to you in your e¢f- 
forts to find your own feet in 
the world of trade. 

If you want more advice, my 
address is: 

Jack Trader, 
c/o “Good Morning.” 


valuable tip 


killed in the 
poet this cen- 
looked upon 


ideas in 
there are in 


“Don’t be afraid, lady. The 
dog won't bite you.’. 

“Bite me? I thqught he 
lly good when|was going to kick me!” 


CLUES ACROSS. 


1 Shore powder, 
5 Diminish. 
11 Evidence, 
13 Fruit. 
14 Nimble, 
15 Business. 
16 Oxidised. 
18 Sugar-coated, 
19 Piano lever, 
20 Account book, 
22 Puzzle. 
24 Parson, 
26 Climber, 
28 Support. 
29 Claws. 
31) Went fast. 
33 Liking. 
34 Silly. 
35 Metal. 
36 Dissolved, 
37 Goes astray. 


ABE SE 


CLUES DOWN. 
3 Loud. 4 Fool. 6 Have 


8 Gap. 9 Tree. 10 Want, 12 


24 Bird. 25 Of 


30 


Tales of Taverns 


London’s 
Pawnbroker Inn 


EIRD stories from the past are told of 

many of London’s oldest inns. Some are 

a rich mixiture of the bizarre, with pathos and 

an abiding faith. Only recently was a century- 

old custom discontinued in the ‘‘ Widow’s Son,” 
a tavern near Bromley-by-Bow. 


For a great many years a bundle of currant 
buns used to hang from the ceiling of the 
main room, another one being religiously 
added every Good Friday. 


The first bun was hung by the widow, who 
loved her son. Unhappily, the son, though he 
requited his parent’s affection, had an equal 
fondness for the sea. One day, never since for- 
gotten by the mother, the son went aboard a 
ship, promising to return home by Easter. 


He never came back, and his mother, believ- 
ing him to have found some other land more 
to his liking, nevertheless lived in yearly expec- 
tation of his promised Easter Day home-coming, 


Every Good Friday she laid the table, and 
when her son did not come she put aside a bun 
for him. When she died, neighbours collected 
the buns and’ hung them from a beam of the 
cottage. Later, a tavern was erected on the 
site, and a clause in the lease was that one 
more bun must be added to the bundle every 
Good Friday. , 


If you ever happen upon any of the old 
‘‘Flask and Gate House” taverns, you can 
get an amusing kick from following the one- 
time custom to which every visitor to these 
houses had to subscribe—the “ Highgate 
Oath”: Never to kiss the maid if he could 
kiss the mistress, never to eat brown bread 
if he could get white, never to drink small 
beer if ‘he could get strong, 


Allone of all taverns in the land, the “Castle 
Inn,” near Farringdon Street, has the distinc- 
tion of a pawnbroker’s licence. How so? Well, 
it happened that George III, not having the 
price of a drink when he was down that way, 
borrowed it from the innkeeper, leaving his 
watch as a pledge. 


Every year, to commemorate the episode, the 
Pawnbroker’s licence has beep renewed, and 
the familiar sign hung in the bar. 


M. T. 


THE “ COME HITHER” 
A LA ASSAM 


MASTER MARINER FALLS EXHAUSTED AS VESSEL DOCKS. This epic of the Round Pond was snapped 
in Kennington Park, London, during a heat wave. ‘‘ Say, Skipper, if your Mum sees those wet pants, she 
might try fanning ’em dry!” 


THIS ENGLAND. This is 
how it is when Spring 
comes to this island of 


ie ours. Yesterday, it was so 
; Bat : S : cold that you wanted to 
If you want ‘‘to make friends and influence people ’”’ in Assam stay in and keep the fire 
you have to come armed with jewellery. And as there is no local warm: to-day, there are 
Woolworth’s, then you’re in the position of the guy who used to voices everywhere that 
sing ‘‘| can’t give you anything but love, baby.’’ Which puts you whisper seductively in. 
squarely behind the eight ball because, we guess, love’s the only your ear of half-forgotten 
thing they’ve plenty of—baby ! joys to come. At least, 


in case you’ve never heard 
the voices, this is how it is 
when Spring comes to 
Chesham in Buckingham- 
shire. 


“ Well, 
they 
certainly 


appeal 


to me.’’ 


This is Kaye Dowd 
and she sings in 
Columbia’s 
“Carolina 
Blues.”’ Another 
of those voices 
that whisper se- 
ductively in your 
ear of joys to 


We’ve noticed this sort of thing before—usually in the mess 
; when chow was late. But we’ve never noticed any messmates of 
come—we hope! ours quite so appealing as this brood of young jackdaws. 
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